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Science Communication and Media Outreach 
 You do not really understand something unless you can explain 

it to your grandmother.       - Albert Einstein 



Science Communication and Media Outreach 
 You do not really understand something unless you can explain 

it to your grandmother. . . . or your neighbor, your childhood 
friend, and your mother-in-law . . . not to mention congressional 
representatives, funding agency staffers, and potential research 
and business partners.  

.        



Science Communication and Media Outreach: Goals 

• Promote and position Brookhaven National Laboratory as a 
center for scientific excellence and innovation 

• Tie to priority projects and initiatives (Strategic/Annual plans) 
• Report to the taxpayers and agencies that fund our research 

• What are we doing with their money? 
• What are they getting out of it? 
• Why should they keep supporting what we do? 

• Communicate the complexities and importance of science 
• “Educate” the public  
• Inspire future scientists 
• Build support for the scientific enterprise 
• Demonstrate the value of DOE's investment in basic and applied 

research 



Communication “Products” 
• Press releases — to stimulate interest among (science) 

reporters to cover our research, with second life as: 
• Web stories (our site and others)  
• Brookhaven Bulletin stories 
• Content for other products 

• Fact sheets/brochures 
• Video/animation scripts 
• Proposals for symposia (AAAS) 
• Press events 
• Presentation slides 
• Posters/exhibits/displays 
• Tweets/blog posts 
• Science highlights  

• For BSA, DOE, Battelle, etc. 
 
 



Challenges 
• Identifying stories/getting 

notification of papers 
• Complicated, sometimes esoteric 

science 
• Approval process (internal/external) 
• Short turnarounds/deadlines 
• Managing expectations 
• Building/maintaining relationships 
• Changing media landscape 
• Balance between keeping BNL in 

the news vs. flooding reporters with 
news they don’t want 

• Competing internal demands 
 
 



Identifying stories 

• Promote Lab priority projects 
• Plan events/news releases to highlight major 

findings/milestones 
• Major publications in Science, Nature, and other top-tier 

journals such as PNAS, JAMA, PRL   
• Beat system for staying in touch with Lab managers, 

department chairs, key scientists; vetting “newsworthiness” 
• Talks at important meetings (AAAS, APS, ACS)  
• “Piggybacking” on releases from other institutions 
• Word of mouth, weekly Med/Com planning meetings 

 
 



Media training for scientists 
• Identify spokesperson(s) 
• Prepare/rehearse messages 

• Simplify scientific explanations 
• Put findings, especially  

controversial ones, in context 
• Review presentation slides  

(if applicable) 
• In-depth training conducted on  

a case-by-case basis  
• Depends on subject matter, complexity, 

potential for controversy (e.g., cell 
phones) 

• Essential for promoted talks and news 
briefings at big meetings (AAAS, APS) 

 
 



Integrating with social media 

• Rewriting select stories for posting on  
• Blogs (Brookhaven Bits & Bytes on 

ScienceBlogs/Quantum Diaries) 
- These blogs also feature original content 

• DOE Pulse 
• Tweet (follow us @BrookhavenLab) 
• Posting videos/animations on YouTube, 

photos on Flickr 
• “Amplification” via DOE Office of 

Science website/blog 
 

 



Reporter relationships 
• Maintain active reporter lists and update regularly 
• Proactive pitching and responding to media inquiries 

• Connecting reporters with scientists 
• Arranging TV crew visits (from last-minute local  

cable to National Geographic documentaries) 
• Sensitivity to deadlines 

• Attend networking/workshop/conference events 
• AAAS, NASW, CASW, SWINY, ScienceOnline 

• Host events at BNL and off site for science writers 
• SWINY tours, on- and off-site media roundtables 

• Coordinate talks and news briefings at scientific  
meetings 
 

https://www.bnl.gov/stealth/contactLists/default.asp?chk=ok


Case study: APS Feb 2010 RHIC press 
conference 
• Convened strategic planning meetings with 

RHIC communications team to hone 
messages, craft two news releases, media 
advisory, and animation script 

• Multiple meetings over several months 
• Coordinated production of video animation 
• Trained speakers, tweaked slides 
• Coordinated news conference, media  

outreach with AIP PR staff 
• Pitched event to reporters 
• Planned linked RHIC tour for SWINY 
• Connected reporters with speakers at  

meeting (in person, via e-mail, and phone) 
• Coordinated follow-up interviews 

 



2010 RHIC press conference — Results 
• Top-tier media wrote in-depth, original stories; many used animation  

• NYT, Newsweek, USA Today, Science, Nature  
• 500+ stories in 40+ countries from Reuters and Agence France-Presse 

(AFP) pick up 
• Stories/messages on target 

• most accurately explained findings; many discussed future RHIC 
research 

• Nearly all mentioned DOE; many quoted DOE Office of Science director 
• Huge social media response 

• Thousands of blog posts/comments, (HuffPost, DailyKos, and SlashDot) 
• 160+ “re-tweets” of our Twitter feed, and 800+ tweets linking to stories 
• 100,000+ views of animation on YouTube 

• Nearly 38,000 visits to BNL’s online newsroom — significant spike 
• Positive external “peer-review” analysis of news coverage, strategy 
• 2010 Bronze Anvil, 2011 Gold and Bronze Bulldogs 

http://ksjtracker.mit.edu/2010/02/16/usa-today-reuters-nytimes-etc-brookhaven-physicists-amazed-as-lightspeed-gold-goes-bang-bigtime/
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